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Bachelor of Arts (FYUP) 2" Semester
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ADVERTISING, SALES PROMOTION AND
SALES MANAGEMENT (In all Mediums)
Paper : Mafketing Communication

(Common with B.Sc. 2nd Sem. FYUP)

Time Allowed : 3 Hours] [Maximum Marks : 65 -

Note :— (1) Question 1 is cbmpulsory, attempt any tem short

questions (25-30 words). Each question carries 2 marks.

(2) Attempt three questions from Unit-I to Unit-III by

selecting one question from each Unit. Each question

carries 15 marks.
1. Write short answers to the following (any ten):
@ What is communication,

(b) State any three barriers to communication?
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(¢) What is verbal and non-verbal communication?

(d) What is marketing communication?

(¢) Discuss the application of communication in marketing.

(® Explain any two objectives of communication.

(20 What is promotion mix.

(h) Discuss the role of feedback in communication.

(1) What is upward and downward communicati;)n.

(G) What is sales promotion? Explain it with examples.

(k) What is IMC?

() Who is sender in marketing communication?
UNIT—I

2. What are the features of communication? Discuss all the features

of communication in detail.
3. Discuss the importance of communication.

4, Explain the process of communication with the help of a diagram.

Discuss each element of the communication process in detail.
UNIT—II
5. Discuss the different types of Marketing Communication.

6. Explain the major steps in developing effective Marketing

Communication.
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7. Explain different types of noise in marketing communication and

give suggestions to overcome these problems.
UNIT—III
8. Discuss the major factors that influence the selection of promotion
miXx in an organization. |
9. Discuss the following:
() Advertising Vs. Personal Selling.
() Advertising Vs. Sales Promotion.
10. Write a detailed note on Integrated Marketing Communication.
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