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Bachelor of Arts (FYUP) 4" Semester
(2056)

ADVERTISEMENT SALES PROMOTION &
SALES MANAGEMENTS (In all Mediums)
Paper : Advertising Media

Time Allowed : 3 Hours] [Maximum Marks : 65

Note :- (1) Question No. 1 is compulsory, attempt any ten short
questions (25-30 words). Each question carries

2 marks.

(2) Attempt three questions from Unit-I to Unit-III by
selecting one question from each Unit. Each question

carries 15 marks.
1. Write short answers to the following (any ten):
a. Define advertising agency.
b.  What is media buying?
c.  Whatis media planning?

d.  Explain any four functions of advertising agency.
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e. Discuss any two principles of effective client-agency_

relationship.
f  Whatis client-agency relationship?

What is media objective?

Define Full-Service Advertising Agency.
i Discuss the role of research department in advertising agency.
j-  Define advertising department.
k.  What is media scheduling?
L What is media department?

UNIT-I
2. How media planning is prepared? Explain its steps in detail.

3. What are the factors affecting media planning? Discuss all the
factors in detail.

4.  Explain various methods of media scheduling,
UNIT-1I
5.  Explain the features and importance of advertising agency.

6. What factors are to be considered by companies while selecting
advertising agency?

7. Discuss the organisation structure of advertising agency.
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UNIT-III

8. Whatare the different ways in which advertising agency can be

paid for their services? Explain all methods in detail.
9. Discuss the various reasons of client turnover in detail.

10. Explain in detail about all the functions that an advertising
department performs in the company in detail.
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