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B.A./B.Sc. (General) 6™ Semester
(2056)
JOURNALISM AND MASS COMMUNICATION
(In all Mediums)
Paper : Advertising & Public Relations
Time Allowed : 3 Hours] [Maximum Marks : 70

Note :— Question1is compiilsory. Attempt one question from each
Unit.
1. Attempt any seven in 50-75 words:

a.  Advertising in the marketing mix
b. MediaKit '
c. Newswire
d. Brand loyalty
e. Adcampaign
f  Jingle
g ADA
h.  Call to Action
i  Media monitoring
j.  Spin doctor. 7x2
* UNIT-1
2. Define advertising. Explain its various types.

o ' OR

- 3. Explain the concept of branding, How does advertising contribute
to brand awareness and visibility? | 14
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UNIT-11

4.  What are the various elements of a print media ad? Explain with

the help of examples.
OR
5. Describe the various principles of advertising copywriting. 14
UNIT-1II

6. Describe the scope of PR in today's age. What are the various
types of PR publics? ;

OR
7. Compare the practice of Public Relations in the government and
private sectors. 14
UNIT-1V |
8. Describe the objectives and importance of Media Relations with
the help of suitable examples.
OR
9. Explain the nature and importance of Press Releases and Press
Conferences as PR Tools. 14
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