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Spare Dhurandhar please
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& LETTER OF THE WEEK

dityaDhar’srise fromasmall homein

New Delhi tobecoming one of Hindi

cinema’s most influential directorsreflects
alargershiftin the industry (India’s Action Hero, =
April 6,2026). Hisrecent films, especially the two- 2
part Dhurandhar, have struck a chord with audiences
because they focus on themeslike national security,
strengthand decisive action. Atatime when people are increasingly aware of global
tensionsand regional threats, such story-telling feels relevant. While some critics
question the tone orintent of these films, their wide reach and popularity cannot
bedenied. Dhar hasmanaged to blend fiction with recent eventsinaway that
keepsaudiences engaged. His filmshave become part of everyday conversation and
memes, showing how deeply they have entered popular culture. More importantly,
thistrend alsosignalsamore confident and bold film industry. Filmmakers today :
are willing to explore subjects once avoided or handled cautiously. Ratherthan
dismissing such cinema, it should be seen asa reflection of what many Indians feel
today—a desire for clarity, strength, and national pride.
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RIDING THE OHURANDHAR WAVE

Manish Mittal
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READING THE TEALEAVES
BJP anchorsits campaignin
Assam on welfare and a secure
border as people sway to
the promises of Chief Minister
HimantaBiswa Sarma
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BOLD STORY

The strongreaction to Dhurandhar:
The Revengeshows how much the
audience mindset has changed (‘Dial
D for Modi’, April 6, 2026). The film
isclearly political and does not hide
its point of view, yet people have
stillembraced itin large numbers.
Thissuggests that viewersareno
longerswayed only by elite criticism
and are willing to make up their
ownminds. The film's support fora
tougherstand on terrorismreflectsa
wider public belief that India needs
amore decisive approach. Many
people see recent policies asa break
from past hesitation, especially in
dealing with cross-border threats,
Callingsuch films “propaganda”
may be simplistic. What is different
now isthatstoriesaligned witha
moreassertive Indiaare finding open
acceptance,showingaclearshiftin
publicthinking.

Kunal Bansal

WARWITHOUTEND
AmonthintotheIran war, one thing
isclear:nobody hasa plan for how
itends(‘A Tight Spotin Tehran’, by
Jason Burke, April 6,2026).Iranisstill
standing, oil pricesare through the
roof,and Donald Trumpisasking
foradeal. Thatis not what winning
lookslike. Iran’s plan wasneverto
beat Americainastraight fight. It
wastomake the fight hurtenough
sothat America would want out.
That plan is working, The Strait of
Hormuziseffectively underIranian
control, global energy marketsarein
chaos,and Trump’sidea of diplomacy
appearsto beshoutingintoavoid
and hoping someone shouts back.
The hardertruthisthat nobody—
not Israel, not the Gulfstates, not

the US—agrees on what the end of
thiswarshouldlook like. That is
notaminordetail. That is the whole
problem. Wars without clear goalsdo
notend. Trump hasbeen here before.

Gaza wasalso going to be quick and
decisive. It wasn’t. Iran will not be
either. Some lessons, it seems, have to
belearned more than once.

N SurajRao

THEVIJAY FACTOR
Tamil Nadu 2026 isan election
nobody canread, and that makesit
interesting (‘Desperately Stalin’, by
Sandeep Balakrishna, April 6, 2026).
Stalin’sgovernment isunpopular,
ATADMKisfallingapart,and
intothisgapwalksafilmstarwithno
ideology, noreal partystructure,
andastampedeathisrally that
killed 41 people, which he barely
acknowledged. Vijay isnot MGR. Heis
notNTR.Those men hadacause. Vijay
hasfans, whichisnot thesame thing,
Tamil Nadu’svotersaresharperthan
theyaregiven credit for. They know the
difference betweenaheroonscreen
andaleaderinoffice.

Shalini Amudhan
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