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How

Womanrya |s Changlng the Game

: r
Abizou @ woman looking to start a
Volig INess of your own? Orperhaps

g ready run a.smal| enterprise or
WOndDart of a -Self-Help Group,
custoermg how to: reach more"
L y:\ers beyond your local area? If
faet U need to know the foIIowmg

‘The Government has “created
_ €asijer! pathways for women' to ‘~
connect directly with one of the
largest b buyers .in the country: the

: Government itself. .
‘Launched in 2019 by the Mrmstry
of ‘Commerce' and Industry, the

office accessorfes and personal care.
lproducts. What makes this approach

: effective is that women do not have to

¢ start from scratch or shift to unfamiliar
lndustnes Instead, they can take what -

' they are- already producing and :
present it to a much larger market.

" The ' Government - e-Marketplace

I platform . further supports this by

i organising these products into clearly

. defined* categories. "So, when’' a .
{ government department is looking to

; procure,’ say, office "supplies or
handloom  items, it- can. easily find ~

WOmanlya initiative ‘aims to make

. Public procurement more inclusive

by enabling women entrepreneurs-
especlally those from micro and
small enterpnses and’ SHGs-to
access the formal government
marketplace :
By addressing challenges such as
. limited market access, low visibility
and dependence on intermediaries,
the initiative uses digital tools and
‘'simplified processes to make
- participation easier and more
... -transparent.
= At the heart of thrs effort is the -
“Government e- -Marketplace (GeM)
" ‘an “online " platform where
government departments procure
S goods and services.
.. \Womaniya builds on this platform
‘ - - py providing a more accessible
and supportlve entry point. for
& women entrepreneurs, * helping -
“them ;. connect - directly - with
,govemment buyers' -and expand
“their buslnesses with confidence.
¥ From Local Efforts to National
2 Reach 2
- Across lndla, lakhs of women' are
: already running small but meaningful
'pusinesses. Some are weaving
- peautiful handloom textiles, others are
creating handicrafts, décor items and
: practical . products used in everyday
" life  @cross households  ‘and .

establrshments Many ofthesewomen 3

are part of Self-Help Groups. (SHGs)

. where they come together not ]ust to -

. ' ‘save'money, butto, support each other
- and grow as entrepreneurs. ’
Today, more: fhian 11 crore woren
. are connected through ‘nearly 95 Iaklr
§HGs, Thatis a huge network of ski
: cret_iﬁvrtyf and - hard work. Yet, for &

long time, most of these .products
remained limited to local ‘markets—
village haats, nearby towns or small
‘exhibitions. The challenge was never
about .quality or. effort, but, about
reaching the right buyers at the nght
scale.

This is exactly where Womaniya
makes a difference. By bringing
women' entrepreneurs onto the
Government e-Marketplace (GeM)
the initiative opens up a much larger
marketplace. Instead of depending
only on local demand, women can
now showcase ' their products to
- government. departments. across the
country. ' : :
-In simple terms;, a product made ina
small village-can now find a buyer
sitting in a government office hundreds
of kilometres away. This shift - from
local selling to national-level access -
not only - increases:. income

_opportunities but-also gives women ;
entrepreneurs - greater . canfidence to

d and improve their-busi .‘
expan, mp e . skills in certain areas over the years -

. often
Opportumtios through Inclusive . community-knowledge and.everyday
. heeds. Womamya recognises this ‘and |
Womaniya is part of the SWAYATT

' SWAYATT: Expanding

Procurement

(Startups, ‘Women_ and : Youth
‘Advantage Through e-Transactrons)

initiative  under ‘the . Government'

e-Marketptace (GeM) that arms to

N a .growing busmess with natronal

supportstartups.youngentrepreneurs
women-led enterprises, micro and

relevant
§ Womaniya.

products- listed. under

This structured approach also helps

£ standardise listings, improve product

presentation and_ build . trust. Over
time, = “it. . encourages ' women.
entrepreneurs to maintain quality, -
scale up production and think of their

¥ ‘work not just as a small activity, but as

each : : (Y

small' businesses, : Self- He|p Groups & BRR ok

(SHGs) and other under-represented

sections:;. ; s

The rdea is’ srmple make |t ea3|er
for these groups to'do’ business with. -

the Government. This is achieved-by
reducing entry barriers, simplifying

- processes and provnding training and
, - support so that even first-time sellers

can confidently participate. - -

Within this broader vision, Womaniya
serves as a dedicated initiative for
women éntrepreneurs. It builds on the

: goals of SWAYATT by creatrng amore

supportive and accessible space for
women-led enterprises to connect
with government buyers,

. A Wide Range of Opportunities

One of the most practical aspects of
‘Womaniya is that it builds on what
women are already doing well. ?

Across - the country, ~‘women *
entrepreneurs have developed. strong
rooted in

local - traditions,

focuses on_product categories where |
women already. have both expenence :
and cont’ dence.

These |nclude hendlcrafts. handloom

‘textll_es grocery “and - pantry - items, - |

Building Skills and Confidence
For many women, especially those
starting out for the first time, usingan o

online platform can feel a bit confusrng 5
-at the beginning. Simple questrons
like how ‘to-upload a pmduct how to -
declde the right pnce or what buyers e
are looking for ‘often ‘come up. To;;
make this journey: easier, regular‘;’
training - sessrons, workshops andj"”“
outreach programmes are orgamsed i
across the oountry Sy Fidrarns
* These sessions are deslgned tobe
“simple ‘and ‘practical. Women are -

guided step by step on how to use the;"‘ X g
Government e-Markethace how to‘
listand present thecr products properly, S
“and 'how ‘to- meet quality - standards R
expected by buyers :
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