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TARUN TAHILIANI,

fashion designer and entrepreneur

S
v
c
=
IS
O
n
=
w
X
@)
r=
=
=
°
T
c
=
IS
O
n

(]
= Q

\0 mm.

.\W T £
o S
qu g o
Z 2
=) g
_m Q
o @0, © S
< c XX O g

Omm% =
e —
LL SOdm m
GO = = = .m
o ©
ny -+~
o o
O © o) .M
T o Do
cC - C ()]
[— et
2




Forbes

MARCH 6, 2026

@ VOLUME 18 ISSUE 5 ON THE COVER V

rc. 28

DESIGNS ON THE WORLD

Indian fashion brands, armed with corporate
investments and access to operational knowhow, are
exploring international markets
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headquartered Giti Tire into a
top supplier of EV tyres
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