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LEADERS UNDER 40
who are scripting growth with ingenuity, grit,and the
long-term goal of making India self-reliant

THEWINNERS:
AMOLAnand. AARYAN VEER Kapoor,
ABHINAVGupta, AGNISHWAR
Jayoprokash, ALLURU UDAY Kiran,
AMAN Botra, ANIRUDH Sharma,
ANISHPopli, ANKITAgrawal, ANKIT
Kothar, ANURAG Aggarwal, ARUNE
DHIREN Chellaram ARYAMAN Vir,
AVIMitta. DEBDJITSen, DEVANSH
Jain Nawal, GAURAV Bagga,GAURAV
Baid, HIMANSHU Chowla, KARAN
Chopro, KESHAV GV Reddy. KRISHNA
MOHAN Meenavalli, NAVKARAN
SINGHBagga, NISHANT Pittie, RIKANT
Pittie, PANKAJ Goenka, PRAMOD
Nair, RAGHUKhanna, RAJEEV Kumar,
RAYANMalhotra, SANTANU Basu,
SHEFALIAnurag, SHIVAM Ginglani,
SMRITHIRavichandran. SNEHA Katkar,
SONIABatra, SOURABHDeorah,
SRINIVAS Madhavom. SRISHTI
Tanwani, STANLEY Stephen, SUNNY
Vaghelo,SYEDMOHAMMAD Onais
Rafig, TEJAS Khoday, VAEBHAV
SHARAT Badal, VAIBHAV Gupta, VIDET

Jaiswol. VIPUL GuptalVRATIKA

TEXk CA9P0aLVT-7



https://digital-camscanner.onelink.me/P3GL/g26ffx3k

JOTTINGS

The Consumer PriceIndex Slide Brings
Tidings of aHappy Deepavali
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“_JJELL, WHO WOULD'VE thought so — but
India’sinflation just decided to chillalittle. The

< Consumer Price Index (CPI) eased to abreezy
1.5 per centin September, slipping below the

nk of India’s (RBI's) lower tolerance band of two

percént. Thank o friendly bose effectand folling food prices
for thisrare cool-ofi. Forthe quorter.inflation averaged1.7 per

cent, atouch lower than the RBI'sown 1.8
per cent forecast.

But beforeyou pop the sparklingwater,
atwist —coreinflationtickedupto 4.5 per
cent,largelybecousegold andsilverprices
went on aworld tour of their own. Strip out
theglitter, though, and thingslook tome at
three per cent. The food basket even saw
al.4percentdeflation,thanks tocheaper
vegetables, pulses, and spices.

Looking forward, a good monsoon
should keep your grocery bills smiling.
even though laterains and soggy fields
could play o spoiler. Edible oils remain
the stubborn troublemakers, stillbasking
in double-digitinflation. Thankfully, the

global backdrop looks friendly —weak
demand, China’s overcapacity, and OPEC's out
keeping commodities grounded. /
Eventherecent GST rationalisationcould trir )
bps annually — if retailers poss on the benefit.
atease, the RBImightjusthave the breathingr
ongrowth. Buthere’s themillion-rupee question:willthiscalm
finally tempt arate cutin December? —Ashish Sinha

A Clinical Approach to an Unspoken Menace

AS THE DEBATE on evolving
Bharat into a developed nation
gathers more voices and the
agenda for action gets lenger,
manynittygrittiescometo light,
like hygiene andwastedisposal. |
Apartfrom the strongmessaging
ofthe Swachch Bharat Mission
(SBM), government efforts
to ensure adherence to cleanliness haveincluded the Solid
Waste ManagementRules of 2016 and the Central Pollution

Control Board Guidelines for Management of Sanitary Waste.

Guidelines have also evolved within the SBMon anissue that
stillremains unspoken of even in evolved circles — disposing
of menstruol waste.

ThelIndia Sanitation Coalition (ISC) that functions from
within the Federation of Indian Chambers of Commerce and

INDIA
SANITATION
COALITION
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Industry headquarters, hasnow
published o compendium on
the subject. Titled Managing
Menstrual Waste fora Sustainable
Future, the compilation offers
case studies from grassroots
organisations that have taken
community initiatives, corporate
innovations that have led to
sustainable product designs and solutions and government
programmes. The compilationisintended to be aknowledge
resource on menstruol waste managementin anationof 393
millionwomen andwhere16.8billion sanitary pads aredisposed
of annually.lsitany wonder at all thatthe compendium should
come from ISC, founded and headed by one ofindia’s most
celebratedwoman professionals, Naino Lal Kidwai?

— Madhumita Chakraborty
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Trump Tariffs
Rob MSMEs of Festive

Fervour
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bucnmplexlundscnpethis festiveseason,where

/nestic demand sets off the challenges of the stiff
tariffsimposedby the United Statesgovernment.

Fesuve activity traditionally boosts MSME operations and
this year credit demandis projected toreach Rs 3.45lakh

< 'RO, SMALLAND MEDIUM enterprises (MSMES)

crorein the third quarter of FY 2025, 040 per centincrease
over the previous fiscal. Tier- 2, Tier -3 and Tier - 4towns are
expectedto account for over 70 per cent of this demand for
credit.FintechlenderslikeFlexiLoans anticipatea50percent
year-on-year rise in festive loandisbursements, drivenby
demandand targeted festive offers.

This optimismis tempered by external challenges, like
the stiff US tariffs on Indion goods that are double the rates
prevalent earlier. The US tariffs significantly impact labour-
intensive sectorslike textiles, gems ondjewellery ond seafood
thatcomprise almost25 percent of India’s totalexports tothe
US.where MSMEs hold a mojor maorket share.

Textile hubs like Tirupur haveseen order cancellations, wage
reductions and workforce attrition. Indian products areless
competitive than those from Bangladesh and Vietnam, who
havebeen apportioned lower tariff rates.

Thelndiangovernmentis preparing a comprehensiverelief
package tosupport MSMEs affectedby the US tariffs. Theplan
includes newcreditschemes, expanded collateral-free loans
ondoninterest subventionscheme for MSME exporters. With
the proactive approach, the governmentaims to cushion small
businesses from global trade disruptions while ensurinatheir
continued participationinindia’s export growth d

Despite theseheodwinds, MSMEs arel
festive season surge to strengthen ﬁnuncej )
supportandsectorresilienceprovide a pat hwuk
manage trade uncertainties while capitalising ot
indomesticconsumption.

— Abhishek Sharma

Riding The ‘Swadeshi’ Wave

ZOHOSEEMSTOBERIDINGawave of “swadeshi
momentum”lately. Ever since Unionminister for
Electronics £ Information Technology (along with
Railways, Information § Broadcasting). Ashwini
Vaishnaw, publicly shifted to Zoho's office suite,
osking citizens to follow suit, the companyhas
seen growth. Zoho Mail registrations have
multiplied manifold and paid business users have
tripled. Its messaging opp. Arattai. has raced
to the top of Indian app store charts, clocking
millions of downloads and server stress in the
process.
Yet the attention carries risk. Its growing
alliance with New Delhi has raised concerns about political
patronage. Its messaging app Arattaiis growing, but still
catching up on encryption and privacy protections. Zoho's
move into payments hardware points to ombition, butspreads
itthin.

Z OHO

Zoho now stands at a precarious point. It must scale without
becoming o symbol of state-backed favouritism and expand
without diluting its product-first soul. In a loud tech warld,
Zoho's follow-upact will test whether quiet convictioncan
survive thenoise. — Rohit Chintapali
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