L

¢ '

JOURNAL METRICS % 700/-
Source Normalized Impact per Paper (SNIP) : 0.514

SCImago Journal Rank (SJR) : 0.223 ; Scopus CiteScore (2024) = 3.0;
Scopus CiteScore Journal Rank : 127/215
Google Scholar h5-index : 17
(Google Scholar Citations : 8,000 + Citations)

Indian

.\1‘: / “' .‘l'.‘; “ "
1SN 0973- 8703

) inque il; Scopus (Q3)
~7" " %jndexed In ABDG Journal List (Rating : C)
Futs oA .

vyl

Journal of
MARKETING

VOLUME : 55 ISSUE NUMBER : 11 NOVEMBER 2025
(MONTHLY)
In This Issue
Experiential Marketing Strategies in Luxury Sweety Das
Restaurants : A Pythagorean Fuzzy AHP Approach Neha Gupta

Vinod Kumar
Rajesh Kumar Yadav

The Determinant Factors of Ethical Purchasing Mahestu N. Krisjanti

Intention : Does Religiosity Matter? \ Harsono
2 Compat : ;
Evaluating the Impact of Integrated Dir’ Dipankar Dutta

Marketing on Homestay Succes< m, Mohd Amir
A Study of Uttarakhand’ | (I;

v/

-~ A
\

Al-Driven Omnichannel Marketing and Customer G. Brindha
Experience : A Bibliometric Overview M. Vidya
M. Reshma


https://digital-camscanner.onelink.me/P3GL/g26ffx3k

INDIAN JOURNAL OF MARKETING

VOLUME : 55 ISSUENUMBER:11 ¥ 700/- NOVEMBER 2025
CONTENTS

Experiential Marketing Strategies in Luxury
Restaurants : A Pythagorean Fuzzy AHP Approach

The Determinant Factors of Ethical Purchasing
Intention : Does Religiosity Matter?

Evaluating the Impact of Integrated Digital

Marketing on Homestay Success in India :
A Study of Uttarakhand

Al-Driven Omnichannel Marketing and Customer
Experience : A Bibliometric Overview

8 Indian Journal of Marketing « November 2025

Sweety Das 9
Neha Gupta

Vinod Kumar
Rajesh Kumar Yadav

Mahestu N. Krisjanti 33
Harsono

Dipankar Dutta 49
Mohd Amir

G. Brindha 69
M. Vidya
M. Reshma

A

CamScanner


https://digital-camscanner.onelink.me/P3GL/g26ffx3k

