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(2055)
ADVERTISING SALES PROMOTION AND SALES
MANAGEMENT (In all Mediums)
Paper—VI : Sales Promotion and Public Relations—II
Time Allowed : Three Hours] [Maximum Marks : 100

Note :— Attempt FOUR short answer type questions from

NG AW

Section—A. Each question will carry § marks. Attempt TWO
questions each from Sections—B and C respectively. Each
question will carry 20 marks.
SECTION—A
Discuss the importance of Sales Promotion.
Define Rebate.
Explain Premium and Leaflets.
Write a short note on Special Events.
Difference between Sales Promotion and Public Relations.
Discuss the similarities of Publicity and Public Relations.
SECTION—B
Discuss the role of Sales Promotion in the Marketing Mix. What
are the various types of Sales Promotion Techniques ?
Define how Sales Promotion affects sales. Illustrate with an
example.
Write short notes on :
(i) Price deals
() Price packs
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@) Coupons
(iv) Contests and Sweepstakes
(v) Premiums.
List and explain the use of various consumer promotion tools in
Sales Promotion.
SECTION—C
Define the term Public Relations and discuss its growing importance
and role in marketing.
“Press Conferences are important tools of Public Relations.”
Comment.
Explain the role of Public Relations in the Marketing Mix. Explain
the advantages of using internet for conducting successful public
relations activities.
(@) Explain the legislative control on Sales Promotion in India.
(b) What are the legal issues involved in Public Relations.
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fexdt YyHmEs 3astar ot @y-2 faadt ot I8 ?
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