
Exam. Code: 0006
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2065
B.A./B.Sc, (General)-Sixth Semester
Journalism & Mass Communication

Paper: Advertising & Public Relations
(In ail mediums)

Time allowed: 3 Hours Max. Marks: 70

NOTE: Attempt five questions in all, including Question No. I which is compulsory and
selecting one question from each Unit.

x-x-x
I. Attempt any seven of the following questions in about 50 - 75 words each:-

a) Define advertising.
b) Advertising mix
c) Branding
d) Advertising Copy
e) Publics in PR
f) Media Relations
g) Government PR
h) Press Release
i) Public Sector PR
j) Call to Action (7x2)

UNIT -1

II. Illustrate various types of advertising. (14)

III. Describe the place of advertising in marketing mix. (14)

UNIT - II

IV. Elaborate -upon the concept and definition of advertising copy. (14)

V. What are the elements of a typical advertisement? (14)

UNIT- III

VI. Explain the concepts and types of Public in PR. (14)

VII. Provide a brief introduction to public relations in government sector, with relevant
examples. (14)

UNIT - IV

VIII. Differentiate between Press Release and Newsletter. (14)

IX. What do you understand by media relations? Exemplify. (14)
x-x-x

(Hindi and Punjabi versions enclosed)
P.T.O.
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