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1. Answer any TEN questions from the following. Each question

carries 2 marks —
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Define Communication.

Differentiate between verbal and non-verbal communication.
What is the promotion mix ?

List two-components of advertising.

What is the difference between advertising and personal
selling ?

What do you mean by Unique Selling Proposition (USP) ?
Why is effective marketing communication necessary ?
‘What is noise in marketing communication ?

Why is Integrated Marketing Communication ?

Suggest any one way to make communication effective.
How to measure results from marketing communication mix ?

How do you identify the target audience for a product or
a service ? 10x2=20
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2. Answer any ONE question out of the following. Each question

carries 15 marks : .
(1) What is communication ? Explain its naturc and importance,
(2) Discuss the process of communication and the problems
associated with it. Suggest possible solutions.  15%1=15
3. Answer any ONE question out of the following. Each question
carries 15 marks :
(1) List the steps to make marketing communication effective.
(2) Explain the process of Marketing Communication.
15%1=15
4. Answer any ONE question out of the following. Each question
carries 15 marks :
(1) Explain the promotion mix and discuss its various
components.
(2) What is IMC (Integrated Marketing Communication) ?
Explain its importance, objectives, and steps involved.
15x1=15
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